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ISHN Fresh ideas for 2010

2010 State of the Industry Webinar Sponsorship (Jan.)
Only 3 Spots Available! ISHN editor Dave Johnson presents the results, trends 

and outlook for the safety market in 2010 on January 26. Your $12,500 net 
package includes:

■ Webinar Sponsorship - 15 minutes for you to address attendees directly
■ Tab Page, 4-color ad in the January issue
■ Page peel ad rotating Jan.-March on www.ishn.com
■ Company logo and brief mention on the January issue cover
■ Receive database of all Webinar registrants with full contact information
■ Complete access to all White Paper survey results
■ 30-second Webinar kick-off message from your chosen corporate official

Convention Companion (Jan.)
ISHN takes you to the hottest industry trade shows of 2010!

■ AIHce 
■ ASSE 
■ IGA Glove Symposium 
■ ISEA Annual Meeting 
■ NSC 
■ SEDA Annual Meeting 
■ VPPPA
The January Convention Companion issue will have a special section devoted to 

industry trade shows and meetings with bonus copies distributed at these shows. 
Content will include contact numbers, overviews, locations, local activities and 
special events. 

Sponsorships Include:
■ Logo and Web site address in January on opening page
■ Ad can be placed in this special section (must pay cost of your ad)
■ 8 eNewsletter sponsorships (one per convention). Includes 125 x 125 tile ad in 

our recap with a link to your website

Virtual Brochure Upgrade – only $495 net additional
■ Your catalog or marketing brochure will be housed on the CD and distributed 

FREE to attendees of the AIHce, ASSE, VPPPA and NSC shows
■ Your brochure and brief content summary will also post on our website and will be 

available for download all year
■ Your catalog/brochure link will eBlast to 15,000 ISHN eNews subscribers* twice 

annually along with a download invitation

2010 Food Safety Summit Partner Program (April)
More than 1,000 professionals attend these two and a half days of intensive 

education covering traditional safety concerns and crisis management.* Your ad in 
the April issue nets you the following:

■ FREE Bonus Distribution. ISHN will be distributed from publication bins and 
from our Summit booth

■ FREE Product eBlast. Target food safety professionals with your 4-color 
photo, 25-word description and a link to your website

■ Other marketing opportunities are available. To exhibit or learn more, 
contact your ISHN sales representative
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SPONSORS

www.basspro.com

www.bausch.com/va

www.bensonmedical.com

www.bradleycorp.com

www.Carbis.net/safety

www.clmi-training.com

www.elvex.com

www.mybootsaver.com

www.gloveguard.com

industrial.gloves-online.com

www.kelleronline.com

www.LaurusSystems.com

www.mapaglove.com

www.mcrsafety.com

www.q5systems.com

www.r3safety.com

www.whsalisbury.com

www.showaco.com

www.ShopStayWell.com 

www.safetyontheweb.com

CONVENTION 
COMPANION

Your 2009

International Safety Equipment Association 2009 Executive Summit
May 7-8, 2009, Tucson, AZ .................................................................................................................p.34

American Industrial Hygiene Conference & Expo (AIHce 2009)
May 30-June 4, 2009, Toronto, Ontario, Canada ...............................................................................p.36

Safety 2009: American Society of Safety Engineers Professional Development Conference & Expo
June 28-July 1, 2009, San Antonio, TX ..............................................................................................p.37

Safety Equipment Distributors Association 2009 Safety Leadership Forum
July 12-14, 2009, Victoria, BC, Canada ..............................................................................................p.38

25th Annual National Voluntary Protection Program Participants’ Association (VPPPA) Conference
Aug. 24-27, 2009, San Antonio, TX ....................................................................................................p.40

97th Annual National Safety Council Congress & Expo
Oct. 26-28, 2009, Orlando, FL ............................................................................................................p.41

A+A 2009: International Trade Fair for Safety, Security and Health at Work
Nov. 3-6, 2009, Düsseldorf, Germany ................................................................................................p.47

ISH07084GlovesOn.indd   1 6/10/08   2:11:58 PM
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By Dave Johnson, 
Chief Editor of Industrial Safety & 

Hygiene News since 1980

101strategies to strengthen
leadership, culture &
employee engagement

www.ShopStayWell.com

SPONSORED BY:

Expanded second edition with 26 NEW feature articles

ISHNebookjewelCase_2009AmRedCross.indd   1 4/9/09   1:57:58 PM
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www.safetyontheweb.comcom
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ISHNFresh ideas for 2010

ISHN 100 Top Subscriber Companies Issue (July)
You get valuable bonus reach to the 100 companies receiving the most ISHN

issues each month. That’s over 2,200 total subscribers responsible for protecting 
their workers—including many Fortune 500 reps.** July issue advertisers receive:

■ The ISHN 100 Top Subscriber Companies database on CD, including 
company and contact names

■ A brochure, CD, DVD or catalog insertion (up to 8 pages) in our mailing to subscribers 
■ Subscriber eBlast featuring your 4-color product photo, 25 words and a URL link
Custom sponsorship opportunities available. Ask for more details.

2010 EH&S Resource Guide (Dec.)
www.ishn.com/buyersguide

Gain year-round exposure in print and online in the industry’s ONLY digest-sized 
resource guide! Published in December:

■ Reach all 71,400 magazine subscribers*
■ Reach 15,000 ISHN eNews subscribers**
■ Online listings reach anyone and everyone in the industry

Full-page advertisers will receive a FREE Listing Package at 
no extra charge: 

■ Boldface basic listing in print
■ 4/c logo in print supplier section and online
■ Live Web & e-mail links
■ Up to 3 Product Photos in print and online
■ 3 Product Spec Sheets online 
■ Premium designation online (appear first)
■ E-mail lead form – for recognizable ISHN sales leads

2010 Digital Edition Sponsorships (Monthly)
Generate new leads by sponsoring the popular ISHN Digital Edition each 

month. Just $2,500 net gives you valuable distribution to thousands of digital 
subscribers.** You receive:

■ Your full-page digital ad adjacent to the cover 
■ Logo included on our digital edition cover note
■ Logo in the digital edition toolbar and drop-down menu

Plus: additional digital edition opportunities —
■ 3 digital animations from your original ad
■ One-click response option for subscribers to contact you
■ Optional video, digital catalog pages or eye-catching tab notes
■ Optional user survey to generate feedback

EHS Regulatory Alerts eNewsletter (Monthly)
EHS Regulatory Alerts reports on standards-setting, enforcement, and policy 

decisions at federal OSHA and in states across the country. When uncertainty 
about OSHA’s direction and priorities runs high, you will position and promote your 
company’s OSHA expertise and the compliance solutions provided by your products 
and services. These eNewsletters deploy on the last business day of each month.

EHS Regulatory Alerts eNewsletter Sponsorship: 
(468 x 60 pixel Banner Ad) 
■ 1-3 Alerts - $935 net per alert
■ 4-7 Alerts - $825 net per alert
■ 8-12 Alerts - $715 net per alert

EHS BUYERS’ & 
RESOURCE GUIDE

2009

 Industrial Safety & Hygiene News   ■   www.ishn.com  Part 2 of 2 

 

Your Source For Safety, Health & Environmental Solutions 

ISHN2009EHSguide_cov3.indd   1 11/17/08   12:26:27 PM

20

Full-page Ad & Listing Package:$1,995 net

*December 2009 BPA Circulation Statement      ** Publisher's own data.
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Audience FactsISHN

ISHN reaches a high-quality audience 
of safety & health professionals.

Industrial Safety & Hygiene News (ISHN ) reaches 71,400 qualified magazine 
subscribers* each month. These are BPA-audited, pre-qualified prospects for your 
advertising. No bogus lists. No wasted resources. Our subscribers count on ISHN
for product news, OSHA and EPA regulations, how-to features, management 
topics and more. And you can trust the ISHN audience for leads, clicks and 
impressions. Simply put, the ISHN audience generates results:

■ 100% personal direct request circulation.*
■ 10,000 construction, mining and utilities/waste management subscribers.*
■ 1,837 distributor/wholesale trade subscribers.*
■ 51,744 manufacturing subscribers.*

NEW! BPA-Audited Website Traffic
Now, ISHN offers audited proof of www.ishn.com traffic. For the first time 

ever, you can compare the audiences of any site that also uses BPA Worldwide’s 
SiteCensus reporting application. Apples to apples. BPA and SiteCensus collect 
and measure only human Web traffic. No robots. No spiders. Providing the 
highest-quality measurement metrics available.

Average Unique Browsers: 30,239*
Average Page Impressions: 14,013*

■ Tabloid-size. Your print ads receive 
twice the real estate of traditional 
publications. Perfect for lead generation 
and brand building.

■ For Distributors Only. The dedicated 
supplement targeting distributors to high-
hazard industries appears 3 times in 2010. 
ISHN and FDO have published together 
for 17 straight years.

■ White Paper Report Webinar.
ISHN is the only safety magazine to 
annually publish a white paper and 
produce a webinar detailing the industry’s 
buying habits over the past 25 years

■ Top Editorial Staff. Dave Johnson 
is the industry’s most experienced and 
longest tenured chief editor with 30 years 
of service to ISHN. That’s trust and 
credibility for you.

■ Most-preferred. ISHN was named 
the most-preferred magazine to read over 
any other safety publication.^

■ Top 5 High-Hazard Industries.
ISHN is committed to providing you 
with the most print subscribers working 
in the Top 5 High-Hazard Industries:** 
construction (7,073), food/beverage 
mfg. (6,692), primary metal mfg. (3,495) 
fabricated metal product mfg. (7,300) and 
transportation equipment mfg. (3,339).*

■ 71,400 (100%) Direct Request 
Subscribers. No other safety publication 
offers 100% personal direct request 
circulation.^^

■ Association Partnerships. ISHN
advertisers benefit from bonus distribution 
and exclusive opportunities to reach key 
group memberships: AIHA, ASSE, NSC, 
IGA and SMG. 

What makes ISHN unique?

Industrial Safety & Hygiene News ■ www.ishn.com   July 2009

Your Source For Safety, Health & Environmental Solutions 

Safety 
Storage 
Products p.28

11 error traps to avoid
Economic pressures can 
“spring the traps”  p.16

By DAVE SHUTT

N
early 100 road construction work-
ers are killed and more than 20,000 
are injured in highway and street 
construction accidents each year, 

according to NIOSH. The U.S. Bureau of 
Labor Statistics estimates that 2,500 of 
those 20,000 injuries are visibility-related.

Hi-vis apparel acts as a first line of 
defense to protect workers from being 
injured or killed in these visibility-related 
accidents. Brighter and safer: that’s the 
thinking behind the new standards and the 
products being produced to meet them. 

Introducing hi-vis gloves 
Hi-vis apparel is also important in work 

situations where being seen is not necessar-
ily a life or death question. In these instanc-
es that do not call for the use of reflective 
vests, the addition of hi-vis protective 
gloves can be a key safety enhancement. 

For this reason, hand protection manufac-
turers have begun to introduce specialized 

continued on page 24

OSHA compliance alone doesn’t cut it p.20

Hidden hazards of deadly dust p.30

Don’t fool with fall protection p.32

Eliminate PPE guesswork p.34

Confined spaces: grain silos to tank cars p.39

Hand 
Protection 
Products p.40

high-vis 
apparel 

Brighter and safer
The growing appeal of 

2,500 injuries 
per year are 
visibility-related
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Industrial Safety & Hygiene News ■ www.ishn.com   April 2009

Your Source For Safety, Health & Environmental Solutions 

Ergonomic 
Products p.42

7 ESSENTIALS
for recognizing
safety achievements  p.40

“Safety doesn t 
just happen”
By JOHN BATT

With thousands of welding-
related injuries reported 
each year, it’s important to 

recognize that welding safety is dif-
ferent from general safety practices 
and requires special attention in each 
shop. While some businesses regu-
larly conduct welding operations, 
others have only occasional projects. 
But whether or not welding is a pri-
mary activity, safety professionals and 
occasional welders need to stay cur-
rent with safety practices, regulations 
and sources of information. 

Welding safety basics
Employers are responsible for edu-

cating and training their employees 
on OSHA regulations (as required 
by law). They also must familiarize 
workers with material safety data 
sheets (MSDS) and with the labels 
on products being used. A common 
misconception is that information on 
the MSDS pertains only to chemicals. 

continued on page 22

Outrage management: Should your workplace be mercury-free? p.18

Lockout-tagout: Graphics motivate workers & reduce downtime p.24

Hex chrome exposures: Welders take no chances p.33

Heat stress: Engineering controls help protect workers p.36 
Don’t risk losing your free ISHN subscription — 
            at www.ishn.com/renewal           at www.isRENEW!

Fall Protection 
Products p.42

Keep 
current with 

best practices

04p1-22cov.indd   1 3/24/09   1:59:03 PM
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Safety
Storage
Products p.28

11 error traps to avoid
Economic pressures can 
“spring the traps”  p.16

Hand 
Protection
Products p.40

ISHN is 
the ONLY monthly 

tabloid-size publication 
in the safety 

& health industry!**

on OSHA regulations (as required 
by law). They also must familiarize 
workers with material safety data
sheets (MSDS) and with the labels
on products being used. A common 
misconception is that information on
the MSDS pertains only to chemicals. 

continued on page 22

Outrage management: Should your workplace be mercury-free? p.18

Lockout-tagout: Graphics motivate workers & reduce downtime p.24

Hex chrome exposures: Welders take no chances p.33

Heat stress: Engineering controls help protect workers p.36

Don’t risk losing your freeDon’t risk losing your free ISHNISHN b i i subscription ———NN
 shn.com/renewalat www.isW!WEWENENRRR NER NRENREN WEWWWWEW!!
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* BPA Circulation Statement, December2009.
** Publisher's own data.
^ 2007 Reader Preference Study
^^June 2009 BPA Circulation Statements, ISHN (100% personal 
direct request, 71,400 TQ) vs. Occupational Health & Safety 
(78.2% personal direct request, 80,100 TQ) vs. EHS Today (90.5% 
personal direct request, 86,008 TQ). ISHN December 2009 TQ = 
71,400 (100% personal direct request). OH&S and EHS Today 
December 2009 BPA Statements unavailable at time of press.
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2010Targeted Media Opportunities

AIHA Bonus Mailing Issue — January
All 11,000 AIHA members will see your January ad when we mail this issue to the association’s 

entire membership.* 

Digital Construction Safety Supplement — March 
Our 7x10-inch Construction Safety supplement devotes editorial coverage to the most dangerous 

industry in the U.S.

Corporate Spotlight Issue — April/September
Showcase your products in this advertorial format. 
■ 7"x10" or larger advertisers will receive 500 words, two 4-color photos
■ Fractional advertisers receive 250 words and one 4-color photo

Safety & Hygiene Instrument Controls Buyers Guide — May 
Reach thousands of key instrument professionals* in the only stand-alone Industrial Hygiene instrument 

selection guide. Referenced year-round and distributed at AIHce, ASSE, VPPPA & NSC in 2010! 
Instrumentation advertisers in the May issue only will receive a FREE ad equivalent to your May issue ad size.

ASSE Directory of Exhibits —June
For the 8th consecutive year, ISHN and ASSE produces the ASSE Show Directory of Exhibits. 

This official directory lists all exhibiting companies alphabetically and by product category. June ISHN
advertisers who are exhibiting will receive a FREE ASSE Directory ad. Non-advertisers can buy an ad 
in the official directory for a nominal fee. Call your salesperson for details. 

9th Annual Digital Software & Training Buyers Guide — June 
The 2010 digital who’s who of software and training companies. Listings run alphabetically and by 

product category. Software & Training advertisers in the ISHN June issue will receive a FREE ad 
equivalent in size to their paid ad. The digital edition will be distributed via e-mail to 15,000 ISHN
eNews subscribers* and will be archived online at www.ishn.com.

Spread the Word Issue — July
Run a 2-page spread in July for only 50% more than your full-page Tab ad rate. July fractional 

advertisers can also double their ad size for only 50% more. 

Facility/Building Safety Special Section — August 
This special section covers facility/building safety products machine guards, lighting, flooring and coatings, 

spill cleanup, noise control, material handling, signage, loading dock safety, vehicle safety, ventilation, exposure 
controls, temperature controls, security access, ergonomics, and indoor air quality monitoring. 

Incentives/Recognition Awards — September 
A special section devoted to comprehensive incentive and recognition programs, managing safe 

behaviors and attitudes, and recognition awards ranging from retail gift cards and catalogs to clothing 
and personalized mementos. 

2011 EH&S Resource Guide: Digest-sized 13th print issue — December
Gain year-round exposure in print and online in the industry’s ONLY digest-sized resource guide! Distributed 

to all 71,400 magazine subscribers.** Digitally to 15,000 ISHN eNews subscribers.* Online to anyone and 
everyone in the industry. Full-page advertisers will receive a FREE Listing Package at no extra charge!

March 2009

Contractor safety: A call to action p. 4

Fall protection & fall prevention strategies p. 6

Construction safety news roundup p. 10

Radar speed signs for forklift safety p. 14

Communication is critical to risk reduction p. 16

Become a green builder p. 20

Customized new employee orientation p. 26

Deciphering OSHA’s first aid regs p. 29

cs039cover.indd   1 3/5/09   7:26:15 PM
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Kimberly-Clark Professional offers a range of well-known brands and 
product solutions for workplace settings, Do-It-Yourselfers (DIY) and 

away-from-home washrooms. Our workplace products include industrial skin-
care, wipers and safety apparel, eye protection, gloves, respirators and related 
personal protection equipment. The safety PPE products are all packaged 
under the KLEENGUARD* Brand.

The company is committed to providing a bundle of head-to-toe safety solu-
tions with the protection safety managers need and the comfort and style that 
workers want. The safety product portfolio features innovative style, comfort and 
protection features that have garnered many industry awards for design.

At Kimberly-Clark Professional, we understand that when it comes to 
safeguarding workplace health and hygiene, there is no compromise. That’s 
why we’re constantly seeking new ways to help ensure compliance, starting 
with our full line of head-to-toe KLEENGUARD* Brand Products, including our 
newest additions — stretch coveralls and comfortable particulate respirators. 

We also make it easy to choose the right products for your applications, 
with simplified product names and easy-to-use online selection tools:

Symbiosis Man Virtual Model www.mykleenguard.com
Interactive Chemical Resistance Database  www.kc-safety.com/chemicalbarrierdata
Product Selector Tool www.kc-safety.com/productselector
Safety Knowledge Network www.kc-safety.com/kn

For more information about our safety solutions, please visit www.kc-
safety.com.

Kimberly-Clark Professional also provides task-engineered wipers for both 
“clean” and “industrial” manufacturing environments. DIY and professional 
contractor products include solutions for home improvement and automotive 
projects that make fixing up and cleaning up fast, easy and efficient. Known for 
innovative, quality solutions, Kimberly-Clark Professional’s pioneering prod-
ucts include Coreless Bath Tissue, JRT Bath Tissue, the Kimcare All-N-1 Skin 
Care System and Kimtech Wipers. Kimberly-Clark Professional well-known 
brands include Kleenex, Scott, WypAll, Kimtech, KleenGuard and Kimcare. 

Kimberly-Clark Professional, located in Roswell, Ga., is one of Kimberly-Clark 
Corporation’s (NYSE: KMB) four business segments and can be visited on the 
Web at www.kcprofessional.com.

Industrial Scientific Corporation is a global leader in 
designing, manufacturing, selling and servicing gas 

monitoring instruments, systems and related products to 
protect and preserve human life.

Headquartered in an advanced ISO 9001:2000-certified 
facility near the Pittsburgh International Airport, Industrial 
Scientific provides equipment that is used for safety and 
industrial hygiene in potentially dangerous locations. Principal 
markets for the company’s products include oil refineries, oil 
exploration and drilling operations including offshore rigs, underground mining and 
tunneling, utilities including telephone, electric, natural gas, water and wastewater 
treatment facilities, municipal agencies such as police, fire and hazardous response 
units, government regulatory agencies such as EPA, OSHA and MSHA, insurance 
companies, and food and beverage-processing companies.

With continuous investments in research and engineering design, the 
instrument family grew to include patented technologies and state-of-the-
art designs. Industrial Scientific became the name for the most rugged and 
dependable gas instrumentation on the market.

The company’s products range from hand-held / portable instruments capable 

of monitoring from one to six gases, to permanently installed 
systems capable of monitoring many different gases in hundreds 
of locations from a central monitoring station. The products carry 
third-party intrinsic safety and performance approvals including 
ATEX/CENELEC, UL, MSHA and CSA, and bear the CE mark.

Through technical breakthroughs and perseverance in product 
development, Industrial Scientific has released tremendously 
innovative products, including the Docking Station™, GasBadge® 
Plus and GasBadge® Pro single gas monitors, MX6 iBrid™ and 

iTX multi-gas monitors, iTrans™ single or dual fixed-point monitors and the WIT 
(Wireless Information Transmission) Systems fixed gas detection product line. In 
1999, the Docking Station™ revolutionized the gas detection industry by automating 
the calibration, instrument diagnostics, record-keeping and recharging of portable gas 
monitors. As the pioneer of this ground-breaking technology, Industrial Scientific took 
this concept even further in November of 2004 by introducing the iNet Instrument 
Network™ — a total cost of ownership program that eliminates the most cost-inten-
sive and time-consuming tasks involved with managing a gas monitor fleet.

Combining the two-way communication technology of Industrial Scientific’s 
DS2 Docking Station™ and the capabilities of the Internet, iNet continually 

monitors for conditions such as low, empty or expired calibration gas, mar-
ginal or failed sensors, and days since last calibration. Weekly e-mail reports 
are sent on the status of the instrument fleet and immediate reports are sent 
when a problem is detected. Many options are available to handle any service 
requirement based on an end-user’s individual needs. Should a malfunction 
occur, iNet automatically dispatches an on-site service visit, replacement 
monitor or new part, depending on the service program selected. Industrial 
Scientific’s rapidly growing service network also aims to reduce the downtime 
of instrumentation and the need to send equipment off-site for repair.

Employing over 850 people, Industrial Scientific has manufacturing operations 
based in Pittsburgh (USA), Arras (France), Dortmund (Germany) and Shanghai 
(China), provides technical services to customers from local service centers around 
the world, and has additional subsidiaries in Australia, Canada, Czech Republic, 
Dubai, Germany, The Netherlands, Singapore, Switzerland and the United Kingdom.

Phone: 412-788-4353 or 1-800-338-3287 (North America); Fax: 412-788-8353
Email: info@indsci.com; Web: www.indsci.com

In 1906, Luther Haws invented the public drinking fountain. The premise 
was to provide a controlled stream of water — facing upward — that 

allowed users to drink directly from the stream, providing a more sanitary 
personal hydration experience. Subsequently, our innovative spirit drove us to 
apply the same design premise as a means to rinse particulate matter from the 
eyes of commercial and industrial workers. Today, Haws Corporation remains 
the premier manufacturer of both drinking fountains and emergency drench 
showers and eyewashes. 

Located in Sparks, Nevada, Haws has expanded over the years from an 
innovative commercial and industrial manufacturer to a product development 
and marketing powerhouse. Our roots are still grounded in maintaining the 
industry’s leading catalog of standard water delivery products for both per-
sonal hydration and emergency response. However, our innovative spirit and 
pursuit of ideal installations and uses of Haws products naturally led us to 
begin collaborating closely with customers on tailored applications or what we 
call Engineered Solutions™. 

Tempered water
Per ANSI Z358.1-2004, sustained outlet temperatures from emergency 

showers and/or eyewashes must be no lower than 
60°F and below 100°F during a full, 15-minute use 
cycle. Colder water can lead to hypothermia, while 
hotter temperatures can damage sensitive areas of 
the body, such as the eyes. Additionally, higher tem-
perature water when applied to chemical splashes can 
actually intensify the injury. In either case, discomfort 
of the victim can lead to premature cessation of the emergency equipment use. 

Addressing this need becomes a delicate balancing act: Providing adequate 
tempered water under all operating and seasonal circumstances, including the 
possible concurrent use of multiple showers and eyewashes during a “major 
event.” And the requirement for 15-minute cycle times at specific flow rates 
and within the specified temperature range is not relaxed in the event of a hot 
water failure or other periods of challenge. Addressing flexible solutions to 
the most challenging tempered water needs is a core competency of the Haws 
Engineered Solutions™ team.

Engineered Solutions™
After collaborating with customers on more than 700 tailored applications over 

the years, Haws Corporation formally established the 
Haws Engineered Solutions™ division in 2007. While 
the resources needed to provide the collaborative ser-
vice to customers had been put into place many years 
earlier, the popularity of the service and the growing 
specialization required of the staff dictated the change. 
The charter of the Engineered Solutions™ division is 

to provide expertise in the hydro-dynamics of prescribed water delivery, along with 
state-of-the-art methods of tempering and maintaining the proper characteristics of 
water in a wide variety of operational and environmental circumstances. 

Furthermore, the group has significant expertise in immersing themselves 
in customers’ business operations so as to materially assist with identify-
ing the precise needs of each facility. Past experience with similar facilities 
provides the Engineered Solutions™ division professionals with a unique 
point-of-view on best practices that they readily share, where appropriate and 
approved, to the benefit of current assignments. 

For more information please visit our Web site at www.hawsco.com/
engineeredsolutions or call us at 888-640-4297.

Miller Fall Protection by Sperian has been meeting market demands 
for fall protection since 1945. Miller, long considered the pioneer 

and innovator of quality fall protection products and services, knows that pro-
tecting workers at heights requires a holistic approach. Miller’s new compre-
hensive program, “Miller T.I.P.S.™ for Total Fall Protection Compliance” pro-
vides this holistic approach by addressing not only the new ANSI Z359-2007 
Standard, but also other important fall protection considerations to assure a 
safe working environment.

Miller T.I.P.S. for Total Compliance encompasses:
    * Training — Professional fall protection training is key to worker safety, 

on-site awareness, and proper selection and use of fall protection equip-
ment. Miller Fall Prevention and Protection Training offers programs that 
provide awareness, knowledge and skills necessary to ensure safety on the 
job site; understanding OSHA Regulations and ANSI Standards. At Miller Fall 
Protection’s new high-tech, state-of-the-art Technology and Training Center 
in Franklin, Pennsylvania, those working at heights can receive professional 
hands-on training. Customized on-location programs are also available.

* Inspection and Maintenance of Equipment — Failure is not an option 
— when in doubt, throw it out! The “Smart Policy MillerGuide,” available as a 

PDF download on Miller’s new, easy-to-navigate web site, is a valuable 
tool for employers. It features equipment illustrations, definitions and 
outlines for effective fall protection programs.

    * Products, Selection and Use — All work environments differ; 
use the right equipment for the right job! Visit the Miller web site to see 
new products available April 2008 (“TurboLite” Personal Fall Limiter, 
“SkyGrip” Temporary Horizontal Lifeline Systems, Vinyl-coated safety 
harnesses and lanyards for “dirty jobs,” and the “Contractor” harness for 
use in construction) as well as reference the “Miller Gravity Kills … Defy 
It!” catalog for more innovative, compliant products and services. 

    * Standards — Meeting the new voluntary ANSI Z359-2007 Standard 
indicates that products pass accepted testing procedures. The new Miller ANSI 
Z359-2007 Product Selection Guide presents products that meet the new stan-
dard – specifically locking snap hooks and carabiners that are proof-tested to 
meet the 3,600 lb. load capacity.

Miller has undergone the most stringent requirements for design and 
development, production and service — proof of our unwavering and ongoing 
commitment to consistent quality products and services. A unique Limited 
Lifetime Warranty on all Miller brand products — backed by over 60 years in 

the business — assures that we stand behind our products and manufacturing 
standards. 

Today, with a line of more than 500 products, Miller Fall Protection offers 
the most extensive selection of premium fall protection, confined space and 
rescue equipment of any manufacturer worldwide. You can trust Miller’s exper-
tise for all your fall protection safety needs.

For more information on Miller T.I.P.S.™ for Total Fall Protection 
Compliance, visit us online at www.millerfallprotection.com or call 
our Experts at Miller Technical Service, toll free: 800.873.5242.

Miller Fall Protection by Sperian
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Industrial Scientific Corporation

Kimberly-Clark Professional
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A V Systems, Inc., MIRS EH&S Software Div.
4657 Platt Rd., Ann Arbor, MI 48108
(734) 973-3000
MIRS@MIRSinfo.com or Sales@MIRSinfo.com
www.mirsinfo.com or www.mirsinfo.com/mirsonline.htm
Lynn Prich, Interim Mktg. Dir.

ANSUL/Tyco Fire Suppression & Building 
Products
One Stanton St., Marinette, WI 54143
(800) 346-3626 Fax: (715) 732-3608
www.ansulinfo.com/99
James A. Cox, Mgr./Adv./Publ.

Actio Corporation
30 International Dr., Suite 201-203, 
Portsmouth, NH 03801
(866) 522-8102; (603) 433-2300 Fax: (603) 433-2302
contact@actio.net; www.actiocms.com
Chris Nowak, Bus. Devel. Mgr.

Activant
19 W. College Ave., Yardley, PA 19067-1594
(800) 776-7438
distribution@activant.com;www.distribution.activant.com
Steve McLaughlin, Sr. V.P./Gen. Mgr.

Adaptive Training Systems
3311 Shadowchase, Houston, TX 77082
(713) 305-7648
www.smmr.net

Aerie Technologies  LLC
199 E. Badge Rd., Ste. 200, Madison, WI 53713
(608) 663-1282 Fax: (608) 226-0536
jkunes@aerietechnologies.com;www.aerietechnologies.com

American Society of Safety Engineers
1800 E. Oakton, St., Des Plaines, IL 60018
(847) 699-2929 Fax: (847) 296-3769
customerservice@asse.org; www.asse.org

Chemical Safety Software
5901 Christie Ave., Ste. 502, Emeryville, CA 94608-1932
(510) 594-1000 ext. 27 Fax: (510) 594-1100
rob.dunn@chemicalsafety.com; www.chemicalsafety.com
Tony Diamantidis, Managing Dir.

ClappResearch, Inc., Power & 
Communication Utility Training Center
6112 St. Giles St., Ste. 200, Raleigh, NC 27612
(877) 502-8900 Fax: (919) 881-2147
info@pcutraining.com; www.pcutraining.com

Coastal Training Technologies Corp., 
Safety & Environmental
500 Studio Dr., Virginia Beach, VA 23452
(757) 498-9014 Fax: (757) 498-3657
sales@coastal.com; www.coastal.com
Jill Pate, Dir. S&E Corporate
SEE OUR AD ON PAGE 7

Comprehensive Loss Mgmt., Inc.
15800 32nd Avenue N., Ste. 106, Minneapolis, MN 55447
(763) 551-1022; (800) 533-2767 Fax: (763) 551-1030
sales@clmi-training.com; www.clmi-training.com
SEE OUR AD ON PAGE 5

CoreMedia
1732 N.W. Quimby St., Ste. 100, Portland, OR 97209
(503) 220-4390; (800) 537-8352 Fax: (503) 220-4490
info@cmts.com; www.cmts.com

Crisis Prevention Institute
3315 N. 124th St., Ste. H, Brookfield, WI 53005-3105
(800) 558-8976 Fax: (262) 783-5906
info@preparetraining.com; www.preparetraining.com
Training Support Specialist

Dakota Software Corporation
23240 Chagrin Blvd., Cleveland, OH 44122
(216) 765-7100 Fax: (216) 896-0603
info@dakotasoft.com; www.dakotasoft.com
Arlene Davidson, Mktg. Dir.

DataChem Software, Inc.
69 Milk St., Ste. #300, Westborough, MA 01581
(800) 377-9717 Fax: (508) 366-5278
datachem@datachemsoftware.com
www.certistep.com
Ande Lockwood, Cust. Serv.

E Instruments
172 Middletown Blvd., Langhorne, PA 19047
(215) 750-1212 Fax: (215) 750-1399
info@einstrumentsgroup.com; www.einstrumentsgroup.com
Jason Esteves, Prod. Mgr.; Ray Biarnes, Pres.

EMS Safety Services
1046 Calle Recodo, Ste. K, San Clemente, CA 92673
(800) 215-9555; (949) 388-3393 Fax: (949) 388-2776
instructortraining@emssafety.com; www.emssafety.com
Josh Brownlie, Sales/Mktg. Dir.

ESA Inc., EasyPower
P.O. Box 2110, Clackamas, OR 97015
(503) 655-5059
sales@easypower.com; www.easypower.com

Eduwhere
P.O. Box 4704, Chapel Hill, NC 27515
(919) 933-9569 Fax: (919) 968-0064
info@eduwhere.com; www.eduwhere.com

Ergonomic Technologies Corp.
6851 Jericho Tpke., Ste. 200, Syosset, NY 11791
(516) 682-8558 Fax: (516) 682-8557
info@ergoworld.com or info@etcsafety.com
www.ergoworld.com or www.etcsafety.com
Cynthia Roth, C.E.O./Pres.

Ergoweb, Inc.
5532 Lillehammer Ln., Ste. 200, Park City, UT 84098
(435) 214-4150 Fax: (866) 264-0005
lritter@ergoweb.com; www.ergoweb.com

EtQ, Inc.
399 Conklin St., Ste. 208, Farmingdale, NY 11735
(516) 293-0949 Fax: (516) 296-0784
www.etq.com
SEE OUR AD ON PAGE 9

FrenchCreek Production, Inc.
626 13th St., Franklin, PA 16323
(814) 437-1808; (877) 228-2544 Fax: (814) 437-2544
fcp@velocity.net or fcpmarketing@velocity.net
www.frenchcreekproduction.com
Jason Wible

Haas TCM, MAXCOM Services Div.
3280 W. Hemisphere Loop, Ste. 184, Tucson, AZ 85706
(520) 434-2100 Fax: (520) 434-2200
maxcominfo@haastcm.com; www.maxcomonline.com

Haas TCM Group, Inc.
1646 W. Chester Pike, Suites 30 - 31, 
West Chester, PA 19382
(484) 564-4500 Fax: (610) 436-9076
info@haastcm.com; http://www.haastcm.com

Howard Leight, Sperian Hearing Protection, LLC
7828 Waterville Rd., San Diego, CA 92154
(800) 430-5490 Fax: (401) 232-3110
www.howardleight.com

IHS, Environment
15 Inverness Way E., Englewood, CO 80112
(503) 635-6455; (800) 275-6737 Fax: (503) 635-3824
enviroinfo@ihs.com; www.ihs.com/environment

IMTEK Environmental Corp.
PO BOX 2066, Alpharetta, GA 30023
(770) 667-8621 Fax: (770) 667-8683
service@imtek.biz
www.onlinemsds.biz or www.carbonfootprint360.com

Image Wave Corp.
P.O. Box 4504, Lago Vista, TX 78645
(512) 267-9705 Fax: (512) 267-9703
sales@imagewave.com
www.imagewave.com
ImageWave’s EHS and MSDS software provides a fully 
integrated enterprise level solution. Our software and 
services allow professionals, like yourself, to stream-
line processes and exceed EHS goals while reducing 
the cost and time associated with EHS Management.

Industrial Scientific Corp.
1001 Oakdale Rd., Oakdale, PA 15071
(412) 788-4353; (800) 338-3287 Fax: (412) 788-8353
info@indsci.com; www.indsci.com
Chris Lange, Adv./Prom. Mgr.

Industrial Training Consultants, Inc.
2969 Hwy. 11, Pelham, AL 35124
(800) 749-8764; Fax: (205) 663-4962
rgurnsey@itctrng.com; www.itctrng.com
Robin Gurnsey, V.P. Bus. Devel.

K-Sun Corp., Maxisoft
370 SMC Dr., P.O. Box 309, Somerset, WI 54025
(800) 622-6312 Fax: (715) 247-4003
info@ksun.com; www.ksun.com or 
www.maxisoft.com; Linda Law, Dir.- Admin.

J J Keller & Associates, Inc.
3003 W. Breezewood Ln., P.O. Box 368, Neenah, WI 54957
(800) 327-6868 Fax: (800) 727-7516
sales@jjkeller.com; www.jjkeller.com/jjk

Kidde Fire Trainers, Inc.
17 Philips Pkwy., Montvale, NJ 07645
(800) 288-3973 Fax: (201) 300-8101
marketing@kiddeft.com; www.kiddeft.com
Louis Orotelli, Mktg. Mgr.
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Standard, but also other important fall protection considerations to assure a
safe working environment.

Miller T.I.P.S. for Total Compliance encompasses:
    * Training — Professional fall protection training is key to worker safety,

on-site awareness, and proper selection and use of fall protection equip-
ment. Miller Fall Prevention and Protection Training offers programs that
provide awareness, knowledge and skills necessary to ensure safety on the 
job site; understanding OSHA Regulations and ANSI Standards. At Miller Fall
Protection’s new high-tech, state-of-the-art Technology and Training Center 
in Franklin, Pennsylvania, those working at heights can receive professional 
hands-on training. Customized on-location programs are also available.

* Inspection and Maintenance of Equipment — Failure is not an option
— when in doubt, throw it out! The “Smart Policy MillerGuide,” available as a

“SkyGrip” Temporary Horizontal Lifeline Systems, Vinyl-coated safet
harnesses and lanyards for “dirty jobs,” and the “Contractor” harnes
use in construction) as well as reference the “Miller Gravity Kills … 
It!” catalog for more innovative, compliant products and services.

    * Standards — Meeting the new voluntary ANSI Z359-2007 S
indicates that products pass accepted testing procedures. The new M
Z359-2007 Product Selection Guide presents products that meet the
dard – specifically locking snap hooks and carabiners that are proof
meet the 3,600 lb. load capacity.

Miller has undergone the most stringent requirements for design 
development, production and service — proof of our unwavering an
commitment to consistent quality products and services. A unique L
Lifetime Warranty on all Miller brand products — backed by over 60

Haws Corp.
USE CIRCLE 57 FOR INFORMATION
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Actio Corporation
30 International Dr., Suite 201-203,
Portsmouth, NH 03801
(866) 522-8102; (603) 433-2300 Fax: (603) 433-2302
contact@actio.net; www.actiocms.com
Chris Nowak, Bus. Devel. Mgr.

Activant
19 W. College Ave., Yardley, PA 19067-1594
(800) 776-7438
distribution@activant.com;www.distribution.activant.com
Steve McLaughlin, Sr. V.P./Gen. Mgr.

Adaptive Training Systems
3311 Shadowchase Houston TX 77082

info@dakotasoft.com; www.dakotasoft.com
Arlene Davidson, Mktg. Dir.

DataChem Software, Inc.
69 Milk St., Ste. #300, Westborough, MA 01581
(800) 377-9717 Fax: (508) 366-5278
datachem@datachemsoftware.com
www.certistep.com
Ande Lockwood, Cust. Serv.

E Instruments
172 Middletown Blvd., Langhorne, PA 19047
(215) 750-1212 Fax: (215) 750-1399
info@einstrumentsgroup.com; www.einstrumentsgrou
Jason Esteves Prod Mgr ; Ray Biarnes Pres
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December

*Publisher's own data.
**Dec. 2009 BPA Circulation Statement.
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2010 Rates and Specs

Advertising Space Rates (B&W)

 1x 3x 6x 9x 12x 18x
Tab $11,303 $11,075 $10,954 $10,618 $10,046 $9,618
Tab Spread $17,238 $17,040 $16,564 $16,144 $15,812 $15,444
One Page $8,407 $8,174 $7,678 $7,030 $6,815 $6,473
2/3 $6,570 $6,360 $5,903 $5,484 $5,280 $4,423
1/2 Tab Hor./Vert./Diagonal  $5,874 $5,677 $5,346 $4,938 $4,759 $4,192
1/2 $5,059 $4,872 $4,548 $4,316 $4,134 $3,956
1/3 $3,448 $3,422 $3,182 $3,002 $2,908 $2,775
1/3 Tab Strip/Horizontal $5,226 $5,116 $4,873 $4,386 $4,264 $3,768
1/4 Tab Page $5,058 $4,872 $4,548 $4,316 $4,134 $3,956
1/4 $2,942 $2,816 $2,655 $2,476 $2,367 $2,271
1/6 $2,134 $2,079 $1,958 $1,816 $1,768 $1,667

Covers & Special Positions
Covers are sold for a 6- or 12-time use on a non-cancelable basis. Special 
gatefold positions may also be available. Consult publisher for availability.

2nd cover: Extra 20% to black and white rate

3rd cover: Extra 15% to black and white rate

Back cover: Extra 25% to black and white rate

Center spread: Extra 15% to black and white rate

All other positions: Extra 10% to black and white rates

Agency Commission
15% to recognized agencies on space, 

color, and position if accounts are kept 
current. Commission is not allowed on insert 
handling, special binding or trimming of 
inserts, reprints, other mechanical charges, 
spotlight ads and classified advertising.

Payment Terms
All ads originating outside the United 

States must be prepaid. No cancellation or 
changes in order accepted after ad closing 
dates. Invoices payable upon receipt in 
U.S. funds. Net 30 days. One and one-half 
percent (1-1/2%) per month service charge 
thereafter. Publisher reserves right to hold 
advertiser and agency jointly and severally 
liable for money due and payable to the 
publisher.

Short Rates & Rebates
Advertisers will be short rated if within 

a 12-month period from the date of first 
insertion they do not use the amount of 
space upon which their billings have been 
based. Advertisers will be rebated or 
receive credits if within a 12-month period 
they have used sufficient additional space 
to warrant a lower rate than the rate they 
have been billed.

Cancellation Policy
No cancellations accepted after published 

closing date. Contracts may be cancelled by 
advertiser or publisher on written notice 30 
days in advance of closing date.

Color Rates Page Spread
Standard 2-Color $836 $1,560
Matched Color $1,008 $1,957
4-Color $1,810 $2,588

Classified Advertising Rates

2nd Color $167 
Blind Box $37 
Column Width is 21/4"

Product Spotlights
New insertions $759 
Pick up $595
from prior spotlight 

Corner Cut Ad
Advertise your products and services on ISHN’s front cover! Best 

possible position for ultimate impact. Contact Publisher for rates and ad 
specifications. 

1x 
$130 

3x 
$113 

6x 
$103 

9x 
$98 

12x 
$81 



Published Monthly: Closing dates for orders 
and materials: 1st of month preceding issue 
date. These dates are firm and cannot be 
extended.

Production Charges:  Charges will be 
applied for supplying material requiring camera 
work or typesetting. 4-color ads supplied 
without progressive proofs or matchprint will be 
charged for producing necessary proofs.

Electronic Files and Disks: 
Production Manager MUST be consulted prior 
to sending any files. All files must be Mac 
formatted and all art files must be an EPS, 
TIFF or Print-Optimized PDF format, created 
in Photoshop or Illustrator. All ads MUST 
have color proofs; ISHN will produce for a 
production charge if they are not provided.

SWOP guidelines apply. 
Publication trim size is 10-7/8" X 14-3/4". 
Standard unit size in inches. Offset web printing, 
saddle stitch.

The Tab — The tabloid ad is designed for companies who want to make a 
dramatic IMPACT in the safety, health & hygiene market. Use a standard size ad 
and wrap around with 1/4 page ads or product descriptions (tab wraps) or go for 
a full tabloid. (Tab wraps - supply camera ready art or we’ll prepare at cost to the 
advertiser).

Multiple Units/Inserts
Excellent rates are available for both run of book, consecutive page and insert 

advertising. Please consult publisher for rates, specifications and binding charges. 
For inserts, publisher will provide instructions for shipping. Shipment cartons must 
be identified with “ISHN”, issue date, name of advertiser and quantity.

Special Combination Rates
Combine your ISHN advertising program with ads in other BNP Media 

magazines and receive a special discount rate. Consult your sales representative 
for details.

Printing Specifications:
Binding: Saddle stitched; Printing: Heat-set 

web-fed offset. 
Digital Ad requirements:

Platforms: Macintosh preferred. (IBM-compatible 
accepted, fonts will be replaced by Mac versions)

Preferred File formats: Quark, Photoshop 
and Illustrator files accepted. PDF’s  are accepted, 
please call your production manager for correct 
Distiller settings. 

Photos: 300 dpi saved as TIFF or EPS. Color 
images must be CMYK. Do not compress graphics 
using JPEG or LZW.

Colors: All colors used should be CMYK, unless 
a spot color has been purchased.

Electronic Submission: CD-ROM disks 
accepted. E-mail and FTP options should be 
discussed with the magazine’s production manager. 
All artwork (photographs, logos, clipart, etc.) and 
all fonts (both printer and screen fonts, Postscript 
Type 1 fonts recommended) must be included. A 
screened contract quality proof created from the final 
electronic file must be submitted with each color 
ad. Kodak Approval proofs preferred. Iris or other 
SWOP Standard proofs accepted. Color cannot be 
guaranteed unless an acceptable proof is provided. 
Please supply B&W laser printout for B&W ads.

Ad size: Crop marks for full page ads should be 
at trim size 10 7/8" x 14 3/4". Bleed ads should extend 
beyond trim crop marks by 1/8" on each side. Vital 
matter must be kept at least 3/8" away from trim edges. 
Fractional ads should match sizes published in media kit. 

SIZE (in inches) WIDTH HEIGHT

Tab Page bleed 111/8 15

Tab Page 101/8 14

Tab Spread* bleed  22 16

Tab Spread* trim 213/4 153/4

Tab Spread Live Area  211/2 14

Standard Page 7 10

2/3 Vertical 41/2 10

1/2 Island 41/2 71/2

1/4 of a tab page 41/2 71/2

1/2 Vertical 33/8 10

1/2 Horizontal 7 47/8

1/3 Vertical 21/8 10

1/3 Square 41/2 47/8

1/4 Vertical 33/8 47/8

1/6 Vertical 21/8 47/8

1/2 Tab Horizontal 101/2 7

1/2 Tab Vertical 51/2 14

1/3 Tab Strip/Horizontal  10 33/4

1/2 Diagonal 17  x 131/4 x 93/4

1/2 Diagonal Bleed 171/2  x 143/16 x 101/2

T

SEND ALL orders, materials & artwork to: 
Vince Miconi / ISHN; BNP Media, 2401 West Big Beaver Rd., Suite 700, Troy, Michigan 48084

Phone: 248-244-6254; Fax: 248-244-3919; Email: miconiv@bnpmedia.com
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ISHN Online & Rich Media Advertising

Internet Advertising — www.ISHN.com:
At http://portfolio.bnpmedia.com, you can explore all of the outstanding opportunities 

to deliver your sales message electronically. A brief description, actual examples and 
mechanical specs are all accessible. Be creative. Get attention. Discover the wide range 
of possibilities including: 

Webinar Sponsorships
Sponsor Benefits

■  Reporting link with real-time access for 12 months to registration data (name, 
company, title, phone, address, e-mail)  

■  Advertisement promoting your event in ISHN print issues
■  Multiple promotional e-mail blasts to ISHN e-subscribers
■  Promotional banner and button on ISHN Web page
■  Write-up and promotional banner in ISHN eNewsletters 
■  House ad in ISHN digital editions
■  Promotional flyers at ISHN booth at any relevant tradeshows
■  Editorial write-up in the magazine
■  Event reminders (minimum of two — including one within a day of the

event to all registrants to drive highest attendance possible)
■  Archived event posted section on www.ishn.com for 12 months

NEW! Booth Spotlight eBlast
Showcase your product, 25-word description and URL link to 15,000 ISHN eNews 

subscribers!* We send these out immediately following the ASSE, VPPPA and NSC 
tradeshows.

$350 net per insertion

eNewsletter Sponsorships Rates
Includes 100 words, a product photo and website link. All clickthrough information 

will be shared.

Banner Ad (468 x 60) 
Capture attention as the first image recipients see and get direct hits to your Web site.

1-3 sponsorships... $860 net each
4-7 sponsorships... $805 net each

8-15 sponsorships... $745 net each
16+ sponsorships... $550 net each

1-5 sponsorships... $770 net each 
6-12 sponsorships... $690 net each

13+ sponsorships... $575 net each

■ Webinars

■  Section Sponsorships

■  Sponsorship Ads (120 x 60 pixels)

■  Banner Ads (468 x 60 pixels)

■  Tile Ads (125 x 125 pixels)

■  Skyscraper Ads (120 x 600 pixels)

■  Article Sponsorship Ads

■  Blog Sponsorships

■  Digital Magazines

■ eBlasts

■  Podcasts

■ Rich Media

■  Streaming Video

eNewsletter Dates:
■ Jan. 14, 21, 28
■ Feb. 11, 18, 25
■ March 4, 11, 18

■ April 8, 15, 22
■ May 6, 13, 20
■ June 3, 10, 17, 24

■ July 8, 15, 22
■ Aug. 5, 12, 19
■ Sept. 9, 15, 23, 30

■ Oct. 7, 14, 21
■ Nov. 4, 11, 25
■ Dec. 2, 9*Publisher's own data.
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A Simple Networking and Lead Generation Tool
Communication is essential to any successful business — but how can you 

effectively network and reach prospects and customers with newly imposed time and 
budget constraints? Virtual shows offer the same benefits without meeting face to 
face saving companies thousands of dollars. This integrated media tool builds brand 
awareness, relationships and your lead database.

Benefits of Virtual Shows:
■ Cost effective – no travel or set-up costs
■ Time efficient – enabling you to see multiple prospects in one place
■ Convenient – more readily available than traditional face-to-face events
■ Information sharing – educate customers/prospects
■ Marketing – in print and online promotion for the event 
■ Lead generation - full demographic information for anyone who stops by your booth 

Features of Virtual Shows:
■ Event Lobby – point of entry for attendees
■ Exhibit Hall – flexible booth layout and design with downloadable content 
■ Communication Lounge – interact with customers/prospects 
■ Auditorium – educate and share information without ever leaving your desk  
■ Resource Center – all your information is conveniently located in one central location
■ Registration and Reporting – capturing your leads, we provide details of show 

performance and attendee activity including all demographic information

NEW! Virtual Trade Show ISHN

Sponsorship Level Deluxe  Premium Standard
 (3 max.)  (5 max.) (10 max.)
Cost $10,000 net $7,000 net $4,000 net

Webinar in show auditorium 60 minutes 30 minutes 

Online booth set up with choice of one virtual booth configuration center on main floor prime position ✔

Content in booth including white papers, case studies,  25 pieces 20 pieces 15 pieces
presentations, downloads, and links 

Lead capture of all booth visitors with detailed demographic information ✔ ✔ ✔

Live interaction with participants via chat and email ✔ ✔ ✔

Fully active booth in the exhibit hall during ✔ ✔ ✔

virtual show and six month archive

Live event technical support ✔ ✔ ✔

Booth greeting or product demo (flash) ✔ ✔ ✔

Booth survey (10 questions) ✔ ✔ ✔

Unlimited show passes ✔ ✔ ✔

Post-show lead report ✔ ✔ ✔

Exhibitor listing in directory ✔ ✔ ✔

E-mail promotion to all registered attendees Individual promo ✔ ✔  

Logo on email blasts to target audience, confirmation Premium ✔ 
and reminder emails, and event website position

Logo on event home page ✔ ✔ 

Logo on sponsor bar directing attendees to your booth ✔ ✔ 

Logo included in ISHN print ad ✔  

Logo on registration page ✔  

Content inserted into virtual show briefcase (.PDF) 2 pieces  

Booth giveaway ✔  



ISHN Contact us

Custom Media Division: Personalized Media Solutions
http://custommedia.bnpmedia.com

Are you thinking of starting your own magazine, website, or eNewsletter? Creating a 
video, coffee table book or webinar? Let us do the work for you, from start to finish. Our 
Custom Media Division combines media experts with ISHN’s readership. Let us partner 
with you to produce a powerful media package that showcases your message in the 
marketplace. Contact Steve Beyer at (630) 699-7625 or e-mail beyers@bnpmedia.com. 

Clear Seas Research: Making the Complex Clear
www.clearseasresearch.com

Clear Seas Research is an industry-focused market research company dedicated to 
providing clear insights to complex business questions.

Clear Seas Research will help your business grow and succeed in today's 
marketplace through use of brand assessment & management, customer satisfaction, 
marketing effectiveness, product market positioning and price optimization tools.

For more information contact Beth Surowiec at (248) 786-1619 or e-mail
surowiecb@clearseasresearch.com.

List Rental
BNP Media’s postal, telemarketing, and email mailing lists offer quality data that will 

produce responsive sales leads. With over 21 segmented databases and 56 subscriber 
files, you can reach top decision-makers in high-growth, key business markets that are 
connected to your industry.

To take advantage of these exceptional revenue-generating lists contact:

To view datacards for all lists or to get more information on list rental, 
please visit http://bnp.edithroman.com.

BNP Media Helps People Succeed in 
Business with Superior Information

Production:
Vince Miconi, Production Manager
2401 W. Big Beaver Rd., Ste 700, Troy, MI 48084
248-244-6254 phone 
248-244-3919 fax
miconiv@bnpmedia.com email

Editorial:
Dave Johnson, Editor 
5 Owl Road, Audubon, PA 19403
610-666-0261 phone
610-666-1906 fax
johnsond@bnpmedia.com email

Maureen Brady, Managing Editor/Products 
314 Ross Lane, Collegeville, PA 19426
610-409-0954 phone
248-502-1087 fax
bradym@bnpmedia.com email

Advertising Sales:
Randy Green, Publisher/East Coast/Southeast/
Western States Sales Manager
2401 W. Big Beaver Rd., Ste 700, Troy, MI 48084
248-244-6498 phone 
248-244-3914 fax
greenr@bnpmedia.com email

Heather Jenkins, Central States/Mid-Atlantic
Sales Manager
2401 W. Big Beaver Rd., Ste 700, Troy, MI 48084
248-244-6247 phone 
248-502-2074 fax
jenkinsh@bnpmedia.com email

Lydia Stewart, Inside Sales/Classified Advertising
2401 W. Big Beaver Rd., Ste 700 Troy, MI 48084
248-758-0137 phone
248-502-1061 fax
stewartl@bnpmedia.com email

Robert Liska for postal inquires at:
(845) 731-2726
robert.liska@edithroman.com

Shawn Kingston for email inquiries at:
(845) 731-3828
shawn.kingston@epostdirect.com


